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BY DANA ROBINSON
At the second annual Los Angeles Fashion Awards (held at the Orpheum Theatre in

downtown Los Angeles), Jon Kelley from “Extra TV” and Lauren Holly from “NCIS”
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co-hosted and kept the audience entertained throughout the evening.

n October 20, 2006, Los Angeles’ fashion
community was treated to runway shows
from the three nominees for the MAFI
(Moss Adams Fashion Innovator) Award.
Juan Carlos Obando’s collection featured elegant
dresses among other fashion-forward designs, while
Corinne Grassini, designer for Society for Rational
Dress, showcased models with leggings, sky-high
heels, and flowing tops of varying lengths accented
with belts. Rozae Nichols, who walked away with the
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coveted award, presented a unique line of neutral-
toned, elegant designs on models who wore small
dolls gracefully pinned to their backs. The final
touch—Roman-esque sandals.

“It went very well says Jennifer Uner, executive
producer for the LA. Fashion Awards. “We had about
a third of an increase in attendance over last year”
Uner credits the surge in numbers to an overall raised
awareness of the awards. To promote the event, a
rooftop reception was held in August 2006 at The
Standard hotel in Los Angeles to announce the nomi-
nees, and representatives of the L.A. Fashion Awards
performed a NASDAQ closing bell ceremony on Sept.
15—the final day of New York Fashion Week.

“We're always interested in honoring people in cat-
egories that are appropriate to the event, continues
Uner. “We'd love to see a denim award, accessories
award, or an intimate apparel award. All of this is pred-
icated on finding the right sponsors” Uner notes that
sponsorship is an exclusive, high-profile opportunity
with a portfolio of benefits. Participating companies
can create and name an award and leverage the ben-
efits it would bring to the brand and the fashion com-
munity. Companies interested in sponsorship can
contact Uner (JUner@LaFashionAwards.com).

The 2007 event is tentatively scheduled for October
and just may have more categories to draw attention
to the variety of talent that resides in Los Angeles.®
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— Jennifer Uner
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